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from 2000 to 2010
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Population Density in the
El Cajon Blvd (City Heights) Trade Area
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Median Household Income
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Income and Demographics

Middle Income Households

This trade area has nearly triple the concentration of middle
Income households per square mile as compared with the City of
San Diego.

() # *+ )
0()* # 12 $34

El Cajon Blvd (City Heights)
Trade Area

P.6



P.7

Middle Income Concentration in the
El Cajon Blvd (City Heights) Trade Area



Middle Income Trends

The trade area has added 33% more middle income households
— those earning between $50k and $75k - over the last decade.
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Income Diversity - 2010

The trade area has 23% of its households earning more than
$50,000 per year.

O# ) * 1)

& O "

& & & El Cajon Blvd (City
. u Heights) Trade Area

o PR ® PP P X
|
Ro

P.9



Income and Demographics

Income Diversity - 2000

In 2000, the trade area had 17% of households earning more
than $50,000 per year.
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Average Household Trend

Average Household Size inthe Colina Park Trade Area
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Source: Claritas 2010, LISC MetroEdge metrics

Average Household Size in the City of San Diego
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Source: Claritas 2010, LISC MetroEdge metrics 11
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Housing Stock and Tenure in San Diego

Home Ownership Rate in the City of San Diego San DlegO
100%  Total Housing Units: 484,109

80% -

54% 55%  57%

60%

46% 506 43% 01990 @ OCCUp|ed UnItS 459,468

o om0« Vacant Units: 24,641
Owner Occupied Renter Occupied . Slngle Famlly Umts 305,671
Source: Claritas 2010, LISC MetroEdge Metrics ° MultI_FamIIy UnItS 178,438
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Retall Demand and Supply
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Retail Demand and Supply

Buying Power is Key; Income Levels are
NOT a Good Indicator of Spending Power

Spending as a Percent of Income

400%

300%111317%

200%

155%
100% 118%

98% 86%
]

<$10K $10-20K $20-30K $30-50K $50-70K $70K+
Income Bracket 2002 Consumer Expenditure Survey

Many households spend far more than the income they report in
official statistics. This is largely a function of the cash economy,
which is especially significant in urban neighborhoods.
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Retall Float

Retail Float
Motor Vehicle &|Parts Deal -$3‘,700,000
Gasoline Stations | $21,230,000
Miscellaneous $tore Retailers $4,090,000
Sporting Goods, Hobby, Book & Music Stores $3,190,000
Electronics & Appliance Stores $4,220,000
Furniture & Home Furnishing Stores $2,620,000 Float
General Merchandise Stores ‘ $32,500,000
Building Material & Garden Equipment & Supply Dealers $14,740,000
Clothing and Clothing Accessories Stores $4,000,000
Health and Personal Car -$9,100,000
-$52,200,000
-$55,000,000 -$35,060,000 -$15,060,000 $5,00‘0,000 $25,000,000 $45,000,000
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Adjusted Float

Adjusted Retail Float

Motor Vehicle & Parts Dealers $7,000,000

,700,000

-$3

$21/000,000
$21/230,000

Gasoline Stations

Miscellaneous Store Retailers

Sporting Goods, Hobby, Book & Music Stores

Electronics & Appliance Stores

Furniture & Home Furnishing Stores

General Merchandise Stores

513,900,000

Building Material & Garden Equipment & Supply Dealers $7,010,000

$14,740,000

Clothing and Clothing Accessories Stores 120,000

$4,000,000

1$9,800,000
$9,100,000

Health and Personal Care Stores

-$62,000,000
35 Food and Bewerage Stores
L) L) ‘ ‘

-$5,000,000 $5,000,000 $15,000,000 $25,000,000 $35,000,000

-$65,000,000 -$55,000,000 -$45,000,000 -$35,000,000 -$25,000,000 -$15,000,000
B Float m Adjusted Float
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Home Mortgage Disclosure Act
Indicators
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Median Income of New Homeowners
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Rehab Loans
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Rehab Loans
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Rehab Loans
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Rehab Loans
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New Purchase Loans
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New Purchase Loans
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New Purchase Loans
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New Purchase Loans
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Multi-Family Loans
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Multi-Family Loans
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Multi-Family Loans
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Multi-Family Loans
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